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INTRODUCTION

• Definition 

• Chronology

• Social + Media + Networking

• Mobile Device Internet Usage Outpacing All Other Mediums

• Power & Reach of the Smartphone

• Engagement & Interaction
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NEW LANDSCAPE



SOCIAL MESS VS. SOCIAL ORGANIZATION

REALITY
OUR VISION OF SOCIAL 
MEDIA

Sources: tjcnyc.com and Brandingvaluenow.com

https://tjcnyc.wordpress.com/2008/08/14/ultimate-social-media-diagram/
http://brandingvaluenow.com/8-top-brands-utilize-successful-social-media-strategies/


POWERS OF SOCIAL MEDIA

.



IMPACTS ON YOUTH – THE NEXT 
GENERATION



CONDUCTING LIFE DIFFERENTLY

• New dependencies

• Science – fact vs myth

• Creative entrepreneurship

• Self empowerment

• Fewer boundaries

• Less Reliance on traditional news - identified three primary types of 
motives for news sharing on social media: altruistic, social, and self-serving 

• Crowdsourcing, rating, reviews



RECENT EMERGENCY RESPONSIVENESS – 
DIFFERENT EXAMPLES FROM AROUND THE 
WORLD

HURRICANES 1,2,3
EARTHQUAKES, VOLCANIC 
ERUPTIONS



COMFORTED BY TWEETS & POSTINGS…
COMMUNICATIONS FROM HURRICANES 
HARVEY, IRMA, AND MARIA



LESSONS LEARNED – SOCIAL MEDIA 
MATTERS WHEN TIMES GET TOUGH
• Eliminates geographical barriers

• No time delay in transmission

• Simultaneous translation

• Serves all - demographically agnostic 

• Identifies status of missing persons 

• Tracking aid on the way

• Reliance on power to allow connectivity – charge phones; 
obtain cash from ATMs



STILL GREY & WHAT MATTERS NOW?
• Social media creates more expectations, thus change is new normal

• Smartphone  optimization  with integrated technologies is  key to 
success of emergency responsiveness & bridges generation gaps 

• Communication matters unifying family, bonding communities

• Television & news media rely upon social media from the public for 
frontline feeds

• Government services incorporating social media in delivery devoid 
of politics

• Challenges  remain in organizing, retaining and managing social 
media output

• Social media is among truest forms of open access and reinforces 
living in the moment



QUESTIONS?
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