MBI |

Where IS the
evidence?

E
literature for public policy & practice

Grey literature strategies






Grey literature advocacy
Demonstrate the role and value of grey
literature.

Understand and articulate the problems.

Explain the benefits and identify solutions.

Work to achieve change — individually and
collectively.







From political pamphlets to think tank reports -
Grey literature’s long history in public debate
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collection of research & information for
policy and practice

4 )

University
academics &
research
centres

Commercial Civil society

research organisations
companies, (eg NGOs,

business and think-tanks,

iIndustry lobby groups)
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Three online surveys conducted in 2013

Research & Information for policy and practice:
a survey of access and use (Users)

Research & Information for policy and practice:
a survey of producing organisations (Producers)

Research & Information for policy and practice:

a survey of collecting organisations and services
(Collectors)
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Survey respondents: Numbers and sectors

Information
users

943 individual respondents

from Australia

NGO
26%

Other
2%

44%

Producing

organisations
144 organisations

from Australia

Com

7%‘

Gov
21%

NGO
37%

Collecting

organisations
114 organisations
from Australia

Gov
NGO 55%

16%
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Grey literature is heavily
U

policy and practice work



Material used occasionally or regularly for work

Reports

Journal articles
Discussion/position papers
Briefings, guides, reviews
News reports and articles
Conference papers

Books and eBooks

Data sets

Working papers/preprints
Submissions

Evaluations
Professional/trade magazines
Audio/video material

Blogs

Public opinion in social media, radio etc
Technical documents
Doctoral or masters theses
Commercial and market research
Archival or heritage material
Legal and court docs

Other

80 100

20 40 60
| | |
68
67
59
58
51
46
42
39
38
36
28
28
26
20

86
85
81
80
VA%
79
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Importance of materials used overall

O 10 20 30 40 50 60 70 80 90
|

| ! ! ! ! ! ! !
Reports 81
Journal articles 75
Discussion/position papers 69
Briefings, guides, reviews 66
Data sets 61
Conference papers 52
Books and eBooks 52
News reports and articles 49

Evaluations 45

Working papers and preprints 45

Submissions 44

Technical documents 30
Professional/trade magazines 29
Commercial and market research 17
Public opinion (social media, radio) 15
Legal and court documents 15
Audio/video material 14
Archival or heritage material 14
Doctoral or masters theses 14
Blogs 12
Other Grey literature strategies 11




Importance of materials used: overall by sector

Reports

Journal articles
Discussion/position papers
Briefings, guides, reviews
Data sets

Conference papers

Books and eBooks

News reports and articles
Evaluations

Working papers and preprints
Submissions

Technical documents
Professional/trade magazines
Commercial and market research
Public opinion (social media, radio)
Legal and court documents
Audio/video material

Archival or heritage material
Doctoral or masters theses
Blogs

Other
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Percentage of material used annually that is grey literature

Around half of all users
said that grey literature
makes up 60% or more
of the material they
consult for their work.

20-39%
19%

A quarter report that it ok 40-59%

: 25% 24%
constitutes over 80% of e

their source material.

On average a third of users’ work time Is spent
using grey literature
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Users: Impact of not having access to grey literature

No impact
0%
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Why Is grey literature important?
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Economic value of grey literature

The national activity-based

use value of grey literature is
estimated at AU$33 — 43

billion p-a. (US$28 billion)

‘ ". N{EA
il

[H”"h

Grey literature strategies 16



Grey literature iIs
produced to influence
public policy and inform
practice



Producers - How often do organisations produce material?

Annually
2%

4-6 months

2-3 times a week
or more often
18%

Grey literature strategies 18



Materiz:

3ls produced by org

Conference papers
Discussion papers
Reports

Briefings, guides, reviews
Submissions

Web pages/websites
News /media releases
Information sheets
Essays and articles

Social media, talk back etc.
Journal articles
Evaluations

Data sets

Policies, procedures etc
Audio/video material
Working papers

Book chapters

Books and eBooks

Blogs

Theses

Professional mags/articles
Technical documents
Market research

Archival material

Legal documents

Other

anisations - Top 18

100

20 40 60 80
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| 22
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17
15

Grey literature strategies 19



Materials produced - Top 18 - by sector

Conference papers
Discussion papers
Reports

Briefings, guides, reviews
Submissions

Web pages/websites
News /media releases
Information sheets

Essays and articles

Social media, talk back etc.
Journal articles
Evaluations

Data sets

Policies, procedures etc
Audio/video material
Working papers

Book chapters

Books and eBooks

Blogs

Theses

Professional mags/articles
Technical documents
Market research

Archival material

Legal documents

Other
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Producers - Why do organisations produce own research -

% Important/very important by sector

Provide evidence-base for public policy or

To inform public policy or practice
Knowledge translation, ie making research
Maximise public access to research and
Share findings with peers

Raise organisation or staff profile or position
Media coverage and public debate of an issue
Advocacy or lobbying tool

Meet organisation or funder requirements
Internal purposes or analysis

Flexibility i.e. of formats, content etc.

Control the timing of production and publication
Other (N=31)

Comply with regulations

— Sales and other financial benefits

O 10 20 30 40 50 60 70 80 90 100
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Role and value of grey literature
production

National grey literature
production costs are
estimated to be AU$30 billion
(US$25.5 biIIion) p.a.

802553
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Publishing and access
occur directly online,
often by-passing libraries
and collecting services.



Producers: Methods used often/always to store and provide

access to publications

% Often/Always

Upload to organisation's website
Upload to organisation’s repository

Deposit with an Institutional repository

Print copies to National/State Library as
legal deposit

Deposit with subject database or
clearinghouse

Publisher stores and provides access

Upload to partner/other organisation’s
website

Print/digital copies sold to bookstores,
libraries

Upload to a commercial storage service

Other (N=22)
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How do users find out about new information?

Websites of key organisations

Email newsletters/lists

Colleagues sharing information

Asking colleagues or experts
Alerts/RSS from information services
News reports and articles

Libraries

Journal subscriptions

Subject databases and clearing houses
Workplace intranet or information service
Institutional repositories

Social media

Blogs

20 30 40 50 60 70 80 90

86
80
76
69
67
63
57
53
52
50
49
22
18
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What services are used most frequently to access information?

Weekly/daily ™ Monthly B Quarterly B Annually B Never
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Search engine

An organisations's website

My own organisation's website
Subject repository or gateway
Publisher or journal website
Library catalogue at my institution
Bibliographic/citation database
Institutional repository

Trove or State Library Catalogue

Bibliographic web service
Grey literature strategies 26



Digital collecting is not
keeping up with
production



Collector survey: Material collected the most

Gov

Journal articles (peer reviewed)

Books and ebooks

Reports

Conference papers

Audio video material

Discussion papers

Essays and articles

Policies procedures

Professional/trade mag

Archival or heritage material

Briefings guides/reviews

Working papers/preprints

Theses

Book chapters

News reports

Technical documents

Web pages/websites

Data sets

Submissions

Information sheets

Evaluations

Legal documents

Commercial/market research

Blogs

Social media
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Collector survey: Materi_al cc_)_l_l_ect__ed by 50% or less services

o 10 20 30 40 50 SO el 80 <0 100
—1 t t t t t t t t t
Journal articles (peer reviewed) oo
|
Books and ebooks i ]
<0

Reports r

Conference papers
Audio video material i
Discussion papers

Essays and articles

Policies rocedures —
P -
Professional/trade mag
Archival or heritage material ]

Briefings guides/reviews E—

Working papers/preprints

Theses i ] i

Book chapters

News reports ]

Technical documents

Web pages/websites

Data sets

Submissions E—

INnformation sheets

Evaluations

Legal documents

Commercial/market research

Blogs

Social media

Grey literature strategies 29



Collector survey: Estimated size of digital and print collections

W% print (N=76) % digital (N=85)

Don’t know None Upto 999 1,000-9,999 10,000-99,999 100,000 or
more
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Collector survey: Of the materials you collect how easy is it to acquire them? -% Easy/Very

responses

Books and eBooks (N=95)

Blogs (16)

News reports (47)

Web pages/websites (52)
Professional mags/articles (71)
Legal documents (29)

Journal articles (94)

Social media (11)

Policies and regulations (69)
Book chapters (55)

Essays and articles (71)
Information sheets (31)

Media releases (33)
Audio/video material (81)
Briefings, guides, reviews (63)
Discussion/position papers (78)
Theses (62)

Technical documents (47)
Market research (23)

Reports (93)

Conference papers (86)
Working papers and preprints (63)
Data sets (46)

Submissions (40)

Archival or heritage material (71)
Evaluations (32)
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Collector survey: Of the materials you collect how easy is it to acquire them? -% Easy/Very

responses

Books anmnd eBooks (IN=<25)

Bloss
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Collection costs for grey
iterature are estimated
to be AU$265 million
(US$225 miIIion) p.a.
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Without managed digital
resources and full text
collections policy
InNformation users are
struggling



What issues do users have finding and accessing information
they need for policy and practice?
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Access
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Production issues
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Link rot or deadlink issues

Server not found

Firefox can't find the server at www.australia2020.gov.au.

m Check the address for typing errors such as ww.example.com instead of
WwWw.example.com

m If you are unable to load any pages, check your computer's network
connection.

m If your computer or network is protected by a firewall or proxy, make sure
that Firefox is permitted to access the Web.

| Try Again |

Image: MdeVicente
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Information users: How often do you come across a
deadlink?

Around half of the surveyed information users
report being unable to access an online
resource due to deadlinks on a weekly basis.

50% continue searching for an item after they
come across a deadlink on a weekly basis.

The average time spent looking for an item
due to a deadlink is 17 minutes
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Level of concern about deadlinks across all surveys

/0

60

50

40

30

20

10

62
37
Users
M Producers
M Collectors
1-2 Not very 3 4- 5 Concerned/Very
concerned concerned
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Producers: Does your organisation have strategies to
prevent deadlinks?
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Deadlinks are costing
Australia up to AU$5
billion (US$4 billion) p.a.

802553
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There Is support for
change and efficiency
gains to be made



Collectors: Most important strategies for improving
collections
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Fair use copyright law
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We have a mandate... as the politicians

say

Users

o

Libraries and information services should be able to
store copies of print and digital material, including
grey literature, for long term access and use

B Producers

B Collectors

10 20 30 40 50 60 70 80 <20 100

<20

e
88

Being unable to copy, store or redistribute online 30
information including grey literature due to copyright } 18
_ &7

law is a problem for me/my organisation.

I am unclear whether I/my organisation can use, copy
or store material that is made available online

Long term access to online content is NOT an issue for ‘ 27 54
e e ion T —
% Agree/Strongly agree
J J I Users ™ Producers ™ Collectors
(0] 10 20 30 40 50 60 70 80 920 100
90

Libraries and information services should be able to
store copies of print and digital material, including
grey literature, for long term access and use

Being unable to copy, store or redistribute online
information including grey literature due to copyright
law is a problem for me/my organisation.

Users

PrOducer&m unclear whether I/my organisation can use, copy
or store material that is made available online

Collectors

Long term access to online content is NOT an issue for
me/my organisation
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Managing and collecting grey
literature more could mean a
national efficiency dividend of
AUS$17 billion (US$14 billion)

p.a.

9802553
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What Is to be done?

Educate
Curate
Collaborate
Automate
Reqgulate
Legislate



5 Recommendations suggested

Improve production standards and transparency
Ensure greater discovery and access

Recognise the value of grey literature for
scholarly communication

Improve collection and curation of policy
resources

Reform copyright and legal deposit legislation
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Recommendation: Improve production standards and
transparency

Encourage producing organisations to include
standard bibliographic details on all online
publications.

Explore the development of standard typologies
of quality review processes.
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Educate: introducing the TAP DANCE guide
to digital publishing

Title/Subtitle
Author(s) (if applicable)
Producing organisation(s)

Date
Abstract/Brief description

Numbers & title on each page
Copyright/Creative commons statement
E-Location ie URL, DOI, Handle etc
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A proposal for a set of 5 standard review
codes for research and policy resources

Independent peer review
Expert panel review
Internal review

Other review process

Post publication peer review
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Recommendation: Ensure greater
discovery and access

Encourage funding and commissioning bodies to
consider the removal of default privacy clauses Iin
research contracts.

Encourage funding and commissioning bodies to
enable the use of creative commons licences by
default.

Develop effective training programs for all those
engaged in online publishing, on why and how to
effectively produce and publish online, including
required bibliographic information and the use and
application of creative commons licences.
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Recommendation: Recognise the value of
grey literature for scholarly
communication

Further encourage the publication of
academic research in open access journals or
open access digital collections.

Encourage researchers to make work
available in formats and styles applicable to
policy and practitioner audience

Integrate grey literature into future
assessments of research impact and quality
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Recommendation. Improve collection and curation of policy resources

Increase the amount and type of digital and print
grey literature catalogued and collected.

Develop national and international digital collection
strategies for policy and practice resources.

Increase investment in collecting services and
iInfrastructure for digital resources.

Improve auditing capabilities of collections and
collect data on what is being collected

Establish systems for collaborative collection of
digital and print grey literature. ey TS e 5



Recommendation. Improve collection and curation of policy resources

Adopt common standards of metadata based on
International best practice.

Develop and adopt common standards of usage
metrics and citations for users and producers.

Work with existing or new aggregating services
such as Trove, WorldCat, Internet Archive and
Google on global access to diverse collections.

Develop sustainability strategies for publicly funded
digital collections to ensure provisions are in place
for sustainability or exit.
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What if we collaborated,
not just with libraries, but
with producing
organisations and users
to build an international
collection of digital policy
resources...?

What else could we do?



What if we do nothing?

Big deal...



% A journey ol a
thousand miles
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Let us know your thoughts...

Where is the evidence: realising the value of grey literature for
policy and practice - Discussion paper now online

Website: greylitstrategies.info

"I _.;,._ Australian Caover el

Tk Aundralian Hesearch Coundl

Subscribe to our newsletter

Twitter BUR, Jsesis
#greylit __. _

INAI H'}_R"’:‘ ], si}:rm_loum AND STATE LIBRARIES
@greylitstrategy L NN N e

Email Amanda Lawrence A|C‘E ‘I{E

alawrence@swin.edu.au

Grey literature strategies 60



	Slide 1
	Slide 2
	Grey literature advocacy
	Slide 4
	Slide 5
	Slide 6
	Three online surveys conducted in 2013
	Survey respondents: Numbers and sectors
	Slide 9
	Material used occasionally or regularly for work
	Importance of materials used overall
	Importance of materials used: overall by sector
	Percentage of material used annually that is grey literature
	Users: Impact of not having access to grey literature
	Why is grey literature important?
	Economic value of grey literature
	Slide 17
	Producers - How often do organisations produce material?
	Materials produced by organisations – Top 18
	Materials produced – Top 18 – by sector
	Slide 21
	Role and value of grey literature production
	Slide 23
	Slide 24
	How do users find out about new information?
	What services are used most frequently to access information?
	Digital collecting is not keeping up with production
	Collector survey: Material collected the most
	Collector survey: Material collected by 50% or less services
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Link rot or deadlink issues
	Information users: How often do you come across a deadlink?
	Level of concern about deadlinks across all surveys
	Slide 42
	Slide 43
	There is support for change and efficiency gains to be made
	Collectors: Most important strategies for improving collections
	We have a mandate… as the politicians say
	Slide 47
	Educate Curate Collaborate Automate Regulate Legislate
	5 Recommendations suggested
	Recommendation: Improve production standards and transparency
	Educate: introducing the TAP DANCE guide to digital publishing
	Slide 52
	Recommendation: Ensure greater discovery and access
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	What if we do nothing?
	Slide 59
	Let us know your thoughts…

